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FAIRPLAY works to enhance children’s well-being by eliminating the
exploitative and harmful business practices of marketers and Big Tech.

Fairplay is the leading nonprofit organization committed to helping
children thrive in an increasingly commercialized, screen-obsessed
culture, and the only organization dedicated to ending marketing to
children. We are a fruly independent voice for children — Fairplay does
not accept donations from Big Tech or any corporation.

Fairplay’s advocacy is grounded in the overwhelming evidence that
child-targeted marketing — and the excessive screen time it
encourages—undermines kids' healthy development.
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Harms Linked to Manipulative Business Model

Displacement harms

Lack of sleep, exercise

Less face-to-face engagement

Less time reading
Less creative play, art

QOPBS NEWS HOUR

Harmful Content

Cyberbullying

Promoting eating disorders
Promoting suicide
Promoting dangerous drugs
Sexual predation

Surgeon general calls for
social media warning labels

amid teen mental health
Crisis
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A Public Health Cirisis

95% | 134%
_, increase in teen anxiety

of teenagers are on social
media; 40% of 8-12 year olds since 2010

B hours @ 106%

Increase in teen depressmn

A teens spend nearly Shours
since 2010

per day on social media apps

® 3+ hours 2)(
i rates of loneliness has doubled

per day on social media doubles
the risk of poor mental health since 2012

Sources: Surgeon General’s Advisory: Social Media and Youth Mental Health, American Psychological Association, The Anxious

Generation, NIH: Worldwide increases in adolescent loneliness



https://www.hhs.gov/surgeongeneral/priorities/youth-mental-health/social-media/index.html
https://www.apa.org/monitor/2024/04/teen-social-use-mental-health
https://jonathanhaidt.com/anxious-generation/
https://jonathanhaidt.com/anxious-generation/
https://pubmed.ncbi.nlm.nih.gov/34294429/#:%7E:text=Worldwide%2C%20nearly%20twice%20as%20many%20adolescents%20in%202018,boys%20and%20in%20countries%20with%20full%20measurement%20invariance.

ParentsSOS
Parents for Safe Online Spaces

s ParentsSOS

jf PARENTS FOR SAFE OMLINE SPACES

January 2024
Mark Zuckerberg apologizes to parents at Senate hearing

We are 20 families bound together by the unimaginable:

the loss of a child.
Supported by the David’s Legacy Foundation and Fairplay.



The Kids Online Safety Act (KOSA)

The Kids Online Safety Act would shift responsibility for
kids’ and teens’ online experiences away from families
and ontfo Big Tech through tools, tfransparency
requirements, and a duty of care that would require
companies to assess the impact their products and
features have on young users.

KOSA passed the Senate by a vote of 21-3 in July 2024.
It died in the House, and did not become law.



l | action network
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The Screen Time Action Network at Fairplay is a coalition
of practitioners, educators, advocates, and parents
working to promote a healthy childhood by reducing the
amount of time kids spend with digital devices.

Work groups for parents and advocates include:
Screens in Schools

Online Harms Prevention

Early Childhood

Mental Health

Nature and Play



Early Childhood Advocacy

Fairplay’s Early Childhood Advocacy Program is
focused on challenging the exploitative
marketing and design of digital products
targeting young kids ages 0-8, shifting the
narrative around early childhood screen use,
and pushing for policies that truly put children’s

well-being first.



Early Childhood Advocacy

BUYING “BELONG

Youth and Virtual Assets in the Metaverse
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February 2025

Our new report uses focus
group data from young
players to show how the
pervasive marketing of virtual
goods in social gaming
platforms exposes children to
harm.



July 2023: AFT and partners
issue “Likes vs. Learning: The
Real Cost of Social Media for
Schools”

Likes vs. Learning

The Real Cost of Social Media for Schools

Educators, Parents, Students & Child
\Advocates Demand Platform Changes

g




Likes vs. Learning:

The Real Cost of Social Media for Schools, 2023

AMERICAN
PSYCHOLOGICAL and our
ASSOCIATION partners, the
and
‘».y ParentsTogether

have
witnessed, firsthand, the
dramatic disruption in
the teaching and
learning ecosystems of
all our nation’s schools —
both public and private.
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Collaboration:

Fairplay and the Phone-Free Schools Movement

Fairplay and the Phone-Free Schools Movement are working in a partnership
aimed at helping K-12 students excel academically and socially by
eliminating the harms and pressures caused by phones in schools.
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PHONE-FREE SCHOOLS MOVEMENT




PHONE-FREE
SCHOOLS
AMBASSADOR
TOOLKIT

aQi

LEARN. ENGAGE. THRIVE.

Comprehensive guide for parents, teachers, students,
and concerned community members on how to advocate
for a phone-free school environment.

Every student deserves a school where they can
LEARN, ENGAGE AND THRIVE!
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WHAT’S INCLUDED

Educate
Yourself —

Gather
Support —

Take
Collective —»
Action

Resources %

SECTION1 [PGS 6-10]

Know the Impacts of Phones in Schools
Research Your School and Neighboring Schools

SECTION2 [PGST11-16]
Finding Your Core Allies

Organizing Your Core Group
Gathering Support From the School Community

SECTION3 [PGS17-19]

Local Advocacy
Next Level Advocacy

SECTION 4

A collection of templates and tools
to support your aclvocacy efforts.




Thank you!!

David Monahan

david@fairplayforkids.org
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