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	BEFORE YOU BEGIN

	
ALIGNMENT TO THE TENNESSEE CAREER AND TECHNICAL EDUCATION STANDARDS: 

Tennessee’s Career and Technical Education Standards (hereafter, “the standards”) represent a significant shift in the definition of student proficiency within career and technical education environments. Evaluators of materials should understand that the standards replace the proficiency frameworks of years past in three major respects: 

1) A shift to clear, specific, and measurable expectations for student learning. The standards articulate deep knowledge and skill attainment, departing from the competency-based structure of years past.
2) Increased focus on rigor in literacy and mathematics within technical contexts. 
3) Sequential progression of knowledge and skills within and across courses. The new standards build on each other both within course content and across course levels, arranged within programs of study that culminate in capstone and/or work-based learning experiences for students.

Evaluators of materials must be well versed in the standards for the course(s) aligned to the materials in question, how the content fits into the progressions in the content standards, and the expectations of the standards with respect to conceptual understanding, fluency, and technical application. Aligned courses in the Business Management & Administration Career Cluster:

INTRODUCTION TO BUSINESS & MARKETING (5905)                                      
MARKETING MANAGEMENT I (5931)        
MARKETING MANAGEMENT II: ADVANCED STRATEGIES (5932)         
ADVERTISING AND PUBLIC RELATIONS (5936)              RETAIL OPERATIONS (2222)              


	


	REVIEW	

	
Book Title and ISBN: Principles of Business, Marketing and Finance 978-1-63126-455-9 
Level(s)/Course(s):  INTRODUCTION TO BUSINESS & MARKETING (5905)                                      
Publisher: Goodheart-Wilcox Copyright Year: 2017



	STATEMENT OF STUDENT PROFICIENCY

	Marketing is a study of marketing concepts and principles used in management. Students will examine the challenges, responsibilities, and risks managers face in today's workplace. Subject matter includes finance, business ownership, risk management, marketing information systems, purchasing, promotion, and human resource skills.

Note to reviewers: All materials reviewed as part of this application must align to the statement of student proficiency provided above.



	ORGANIZATION OF THIS DOCUMENT

	
SECTION I: NON-NEGOTIABLE ALIGNMENT CRITERIA

All submissions must meet all of the non-negotiable criteria for each course before passing on to Section II. 

SECTION II: ADDITIONAL ALIGNMENT CRITERIA AND INDICATORS OF QUALITY

Section II includes additional criteria for alignment to the standards as well as indicators of quality.

SECTION III: FOCUS AREA (optional)

Section III allows reviewers to capture qualitative observations on an additional area of focus, if presented in the materials.






	SECTION I(1):
FOCUS:
Students and teachers using the materials as designed devote the majority of time in each level to the course standards.*

	METRICS:

		A. In any single course level, materials are designed where there is 80%** alignment to the course standards.
	Yes __X___
	No ______

	B. All materials are appropriate for the designated course level, both in terms of content and in terms of language. For materials spanning multiple course levels and/or grade bands, content is presented at the appropriate grain size (i.e., level of detail) commensurate to expectations in the standard.
	Yes X____
	No _____

	C. Materials focus equally on the conceptual knowledge as well as the technical skill outlined in the standards.
	Yes _X___
	No _____

	D. Topics do not deviate from the content outlined in the course standards. Topics may go “above and beyond” stated learning expectations, but not in a manner that distracts from the focus on specific knowledge and skills as determined by the standards.
	Yes _X____
	No _____




	To be aligned to the Tennessee Standards, materials for each level must attend to all four indicators of Focus. All four indicators must be marked Yes.
	Meet?
Yes _X____     No _____

	Justification/Notes

This textbook meets the mandatory 80 percent alignment to course standards in INTRODUCTION TO BUSINESS & MARKETING (5905)                                      



*For the purposes of this document, Tennessee CTE students are considered to be enrolled in course “levels” (i.e., Level 1, Level 2, Level 3, and Level 4) due to variation in the grade level at which students may take a course. For example, a tenth-grade student may be enrolled in a Level 1 course. For this reason, reviewers are asked to evaluate materials on the basis of their alignment to particular course levels, not grade levels or grade bands.
**This percentage is a guide. Reviewers should not attempt to compute percentages based on counting pages or counting lessons. Reviewers will use their professional judgment to determine how students are meant to spend their time to determine focus and provide evidence for their decision.


INTRODUCTION TO BUSINESS & MARKETING (5905)
	Evidence of 80% Alignment with Standards

	Standard
	Yes
	No
	Evidence (e.g. page numbers and/or examples of inclusion)

	1. Explore careers in each of the Business Management & Administration, Finance, and Marketing pathways. For each of these career clusters, research the job descriptions and typical activities of major professions such as chief executive officer, accountant, real estate agent, advertising specialist, branch manager, wealth management/trust officer, and more. Produce a career pathways chart or other graphic detailing the aptitudes and training required for careers of interest. For example, outline the typical skills and training required to become a human relations manager, including personal aptitudes, postsecondary credentials, and licensing. Upon completion of the chart, conduct a self-assessment of aptitudes, interests, and personality aligned to careers; then devise a tentative career plan to reach employment goals based on the research conducted.
	X
	
	The beginning of each chapter has a “Exploring Career” section that explores careers in different pathways. This can be referenced on pages 4,22,42,62,82,102,122,142,160,184,204,234,
256,278,294,314,334,358,380,406,430,432-434.454,474 Students are given instructions on how to conduct a self assessment on pages 442-447 as well as 451-453

	2. Conduct a job market search for one of the careers selected in the preceding standard by browsing print and online job boards and vacancy announcements. Consider factors such as local industry needs, projected annual openings, and prospects for growth when researching specific occupations. Synthesize findings to create a report comparing three or more job openings within the selected career, based on the following criteria: (1) education/certification requirements, (2) recommended years of experience, (3) salary and benefits, and (4) expected roles and responsibilities outlined in the vacancy announcement.
	X
	
	The textbook gives instructions for choosing a career on page 432-433 and then pn page 439 instructions for finding career information. Page 446 discusses certifications. Page 452 and 472 also gives internet research information

	3. Research the management skills required of individuals in order to be productive members of society. Identify the specific skills related to time management, organizational planning, teamwork, and professionalism necessary for success in the workplace.
	X
	
	Textbook pages 134-137 references goals setting, time management, interpersonal skills and teamwork. 432-433 references skills for the workplace. Apply your knowledge questions 2-5 involve application of skills learned. Pg 140 Internet research PIM and 451 also have application activities.

	4. Research the development of self-esteem and self-image in individuals. Create a list of factors that promote and hinder the development of positive self-esteem and self-image. Formulate a plan to build/improve self-esteem in a class project or school based project.
	
	X
	NO-The textbook briefly references self confidence in a trait of entrepreneurs on page 106 and briefly as a leadership trait on page 132 but no where else in the text is self esteem and self image discussed to allow students to understand the concept.

	5. Compare and contrast skills for communicating professionally in business as well as informally in everyday social interactions. Differentiate between verbal and nonverbal communication. List specific techniques for effective communication and evaluate how different cultures attach different meanings to communication techniques.
	X
	
	Textbook pages 134 discusses briefly interpersonal skills but not enough to mastery. Page 464 references verbal communication and the workplace and 465-466 discusses interview questions. Pg 140 203, 471-473 has a written communication application. Most of these have to do with interview skills. Nowhere in the book is effective communication among different cultures addressed. This would have to be done using an outside resource. 

	6. Define the term business, and research the four major functions of business: (1) production and procurement, (2) marketing, (3) management, and (4) finance and accounting. As part of a short research project and presentation, select a product and trace its development through each of the four functions, detailing who is involved at each stage. For example, deliver a presentation explaining how the iPhone goes from raw materials to final packaged product available for sale.
	X
	
	Textbook pages 6-9 defines business and the four major functions. Page 128-129 goes into depth on the management functions, pg144-146 production, pg 186-199 marketing and page 336-340 finance. Pg 20 gives an application exercise and pg 139 #1 and 158.

	7. Identify the factors of production (i.e., natural, labor, capital, and entrepreneurial). Drawing on case studies, textbooks, or similar resources, discuss the concept of opportunity cost in the context of business operations, and explain how businesses make decisions based on scarcity of resources.
	X
	
	Pages 10-13 identifies factors of production and opportunity cost. 144-146 references producing goods. 17-20 references application exercises. Outside resources will need to be used for students to explore how businesses make decisions based on scarcity of resources. 

	8. Summarize the foundational economic principles of supply and demand. Distinguish between an economic good and an economic service, and draw conclusions about how the law of supply and demand influences what goods and services businesses will produce using limited resources. Using a range of goods and services as evidence, write a brief informative text illustrating this relationship and the implications for consumers and the economy at large.
	X
	
	Textbook pages 6-8 discusses good versus services. 15-17 references supply and demand. 144-146 discusses producing goods. Application exercises are referenced on pg 18-19

	9. Research and describe the four stages of a business cycle (recession, depression, recovery, and peak). Using a graphic organizer, label each stage of the business cycle and plot the generally accepted economic activities occurring at each stage.
	
	X
	Pages 31-32 describes the business cycle. Page 32 and 40 have application exercises.To make the text stronger it would benefit for the publisher to go into more depth on these 4 stages for students to obtain mastery.

	10. Compare and contrast the three primary types of business ownership: sole proprietorship, partnership, and corporation. Research a local business in the community and compile a profile detailing the type of ownership, history and background of founding, and description of products or services offered. In an informative narrative, highlight any changes the business has made to its operations in response to market and population shifts, infrastructure development (i.e., interstates, public transportation), inventions, expansion opportunities, and other market factors.
	X
	
	Pages 69-75 explains forms of business ownership 206-207 discusses common elements of a product. 228-229 discusses distribution of those products. Application exercises are referenced on pages 79-80 

	11. Drawing on resources such as the Tennessee Department of Labor and Workforce Development, the Tennessee Department of Economic and Community Development, and local Chambers of Commerce or Development Districts, investigate the current economic situation in the county and compare it to the economic situation of the state. Write a report on the findings, citing evidence from sources researched. Findings can include the unemployment rate, business growth/decline, occupation growth/decline, population changes, government operating budget, etc. Include an analysis on how economic conditions affect employment and product consumption, and draw conclusions about the implications of such conditions on the creation, expansion, and relocation of businesses.
	X
	
	Textbook pages 25-29 describe indicators used to measure the strength of an economy. Page 40 references an activity to backup mastery knowledge. Outside resources as referenced will need to be used.

	12. Draw on a range of print and digital sources, such as articles, videos, and textbooks, to create a timeline or similar narrative detailing the evolution of business in the U.S. Annotate the timeline to explain the impact that various technological innovations (e.g., the steam engine, sewing machine, assembly line, telephone, automobile, computer, internet) have had on consumer buying behavior over time. For example, the invention of the sewing machine created mass production and surplus of goods requiring advertising. Formulate a written argument concerning how emerging technologies continue to transform business and present new challenges and opportunities to business owners.
	
	X
	NO-The text references how businesses produce goods and why consumers buy them but does not reference the history or evolution in business. There is a reference on page 158 to research a manufacturing timeline but no textual evidence. 

	13. Cite the advantages and disadvantages of a market economy, a command economy, and a mixed economy. Discuss the relationships between consumers, business, and government in various economic systems, and analyze differences in the rights and responsibilities of these actors in countries where these distinctive systems exist.
	X
	
	Textbook pages 12-15 references the different economic systems. Pages 34-37 references the role of government in the economy, application exercise are referenced in page 19 apply your knowledge and page 20 internet research and page 39

	14. Explain the purpose of a business plan, and list the four major parts typically included (business description, management plan, marketing plan, and financial plan). Describe the importance of developing a business plan when seeking out potential investors or lenders. In preparation for a future career as an owner or entrepreneur, develop an original business philosophy detailing one’s beliefs for how a business should be run.
	X
	
	Referenced on pages 114-116 describes the parts of a business plan. 129-130 discusses management planning, 336-340 financial information

	15. Define and furnish examples of foundational financial concepts and terminology, including but not limited to financial statements, revenue, expenses, assets, liabilities, equity, net worth, profit, and net loss. Demonstrate financial literacy and quantitative reasoning when discussing these concepts in the context of business operations (for example, when interpreting a business’s financial plan). Apply basic numeracy skills to understand financial phenomena such as interest and savings.
	X
	
	Textbook references how business generates economic benefits on page 8. Pages 27-28 references interest rates. 117 Debt and equity financing. 316-318 credit, types of credit and credit terms. 327-329 obtaining business credit. 336-342 finance, accounting transactions. 347-348 financial statements and 396-397 savings plans. Application of information is referenced on pages 39, 119 and 149

	16. Differentiate between fixed and variable expenses on a business’s balance sheet. Select three of the expenses listed, draw conclusions as to their importance to the business, and analyze cost-cutting strategies a company might take to minimize expenses in each of the chosen categories.
	X
	
	Textbook chapter 17 pages 336-350 is all about basic accounting procedures explaining the finance function of business including balance sheet. Pg 366 step 3 listed estimated expenses 

	17. Prepare a mock purchase order, invoice, and/or sales receipt (including shipping and taxes) for a sample product/package. Explain the elements that comprise the financial document and be able to identify any mistakes and miscalculations in order to assist a mock client.
	X
	
	The textbook references accounting transactions on pages 340-342 but does not actually show a picture of a purchase order, invoice or sales receipt that would need to be pulled from an outside resources.

	18. Plan a budget for an upcoming community service project or career and technical student organization (CTSO) event. Create a comprehensive budget narrative to accompany the budget, including both a written statement and a summary worksheet listing all expenses, justifying each cost with evidence for why it is needed to successfully complete the project. Detail estimated and actual costs as well as differences in cost in terms of dollars and percentages.
	X
	
	Page 338 – 340 references budgets page 342 expenses and 364-368 references budgeting your earnings. 

	19. Define the term marketing, and describe the seven functions of marketing (distribution, financing, marketing information management, pricing, product/service management, promotion, and selling). Citing examples of prominent or local companies’ marketing campaigns, argue for the importance of marketing as part of a business’s strategy to increase revenue.
	X
	
	The textbook references marketing and the seven functions in chapter 10 starting on page 186-199.Pages 222-229 discusses distribution in detail. 236-238 discusses promotion in detail and 336-340 discusses finance in detail. 

	20. Describe the components of the marketing mix (i.e., price, product, promotion, and place). Investigate the launch of a new product or service; research how the company employed the marketing mix to aid in the launch; then create a presentation highlighting successes, challenges, and lessons learned. Additionally, critique the company’s strategies and suggest alternative ideas for future campaigns, following the principles of the marketing mix.
	X
	
	Pages 151-153 references product planning in developing a new product. Pages 187 references the 4 p’s in marketing. 191-192 the marketing mix, 206-212 the product and 213-221 the price, 236-238 promotion.

	21. Define advertising and list types of media that business use to reach potential customers. Analyze sample advertisements, describe the purpose of the ads, and evaluate the decision regarding which medium (TV, radio, social media, billboard, magazine, newspaper, or other) was chosen in terms of market reach.
	X
	
	The textbook references social media on page 3, 101, 183, 271, 277, 357 and 429 briefly. Pg 238-239 references advertising. 243-245 references advertising campaigns. 

	22. Define marketing research and explain the importance of marketing research in making business decisions. Conduct a short research project following the basic marketing research process: (1) define the problem to be researched, (2) design a survey instrument, (3) collect and tabulate data, (4) interpret findings, and (5) make recommendations for solving the identified problem. Draw on data generated from the survey to supply evidence for the proposed recommendations; demonstrate the ability to use and manipulate pivot tables to illustrate different ways of presenting and grouping data. Prepare a chart to be utilized in a mock marketing management meeting, displaying data in a graphic format based on one or more of the tables, and present as evidence alongside recommendations. Example projects include determining the demand for an expanded school lunch menu, or gauging interest in the development of a new neighborhood park.
	
	X
	NO-The textbook references market research in developing a business idea on pages 112-114. What is not referenced is the basic marketing research process. Without this defined in the reference material it does not meet it the needs for this particular standard.

	23. Research the concept of social responsibility and ethics as important components of business. Develop a hypothesis for why businesses must increasingly consider their impact on society when making decisions. Then, attend a local business-sponsored community event or explore case studies illustrating the social responsibilities of today’s businesses. Write a reflection paper summarizing observations; specifically, evaluate how businesses benefit from engaging in responsible business practices, including benefits to the community, the environment, the marketplace, and the business/workplace itself.
	X
	
	Page 7 ethics defined. Pg 15, 31, 73, 87, 115, 133, 145, 175, 187, 226, 239, 266, 284 green business reference. Ethics reference pages 35 and 45.  Chapter 3 is ethics and social responsibility. Also pages 172-174. Pages 53-57. Ethics is referenced throughout the book pages 64, 94, 116, 126, 152, 163, 199, 215, 249, 269
250-251 Ethics and social responsibility defined. 


								                  
	SECTION I(2):
RIGOR:
Each level’s instructional materials reflect high expectations for all students. They follow faithfully the level of rigor intended in the standards and support student learning through high-quality presentation of content and challenging application.

	METRICS:

	
	A. Materials effectively meet the level of rigor intended in the standards.
	Yes _X____
	No _____

	B. High-quality problems and questions designed to invite exploration and support conceptual understanding are included throughout. A variety of problems, both conceptual and technical, enable students to connect course content and transfer understandings to new situations.
	Yes _X____
	No _____

	C. All materials reinforce literacy and mathematics instruction in career and technical education environments. Texts are of an appropriately challenging Lexile level; mathematics problems push students to apply quantitative reasoning to specific technical situations. 
	Yes _X____
	No _____

	D. Materials support the development of fluency, including regular opportunities to practice knowledge and skills, appropriately apply tools, and use technology.
	Yes _X____
	No _____

	E. Domain-specific vocabulary and industry terminology are frequently used to explain topics, or to make connections to key workplace activities.
	Yes __X___
	No _____




	To be aligned to the standards, all five indicators of Rigor must be marked Yes.
	Meet?
Yes __X___     No _____

	Justification/Notes
The materials in the book meet the level of rigor expected as outlined in the state standards. The textbook supports student learning through quality content and challenging application activities that are given at the end of the chapters. The activities support building vocabulary and extended activites.






	SECTION I(3):
POSTSECONDARY AND CAREER READINESS:
Materials promote multiple pathways to student success beyond high school, highlighting a range of career opportunities aligned with entry and exit points to and from appropriate postsecondary programs. Aligned pathways are presented in a fair and balanced fashion that underscores the need for advanced training beyond high school, but does not privilege one set of credentials over another and is consistent with occupational requirements.

	METRICS:

	
	A. Technical skills are promoted within the context of applicable industries and work environments. They are not presented in isolation or without meaningful connections to aligned careers.
	Yes X_____
	No _____

	B. Materials showcase a diversity of career and postsecondary opportunities for students upon completion of high school, including all applicable levels of postsecondary training (i.e., technical schools, community colleges, four-year universities, etc.).
	Yes __X___
	No _____

	C. Connections to relevant certifications and other credentials are clearly explained, and their value in industry is communicated where appropriate.
	Yes _X____
	No _____

	D. Materials provide opportunities for students to practice and reflect upon 21st century (or “soft”) skills.
	Yes _X____
	No _____




	To be aligned to the standards, all four indicators of Postsecondary and Career Readiness must be marked Yes.  
	Meet?

Yes __X___     No _____

	Justification/Notes
There are CTSO Event Prep activities listed throughout the book. Chapter 21 references career planning including professional certifications. They also offer precision exams certifications. Careers are referenced throughout the book as is ethics and soft skills. 




	Were all three non-negotiables in section I met?
(Was each component marked “yes”?)

	Yes _X____     No _____



	SECTION II: ADDITIONAL ALIGNMENT CRITERIA AND INDICATORS OF QUALITY

	
Materials must meet all non-negotiable criteria in Section I to be aligned to the course standards and receive state approval.

Section II includes additional criteria for alignment to the course standards as well as indicators of quality. Instructional materials evaluated against the criteria in Section II will be rated on the following scale:

· 2 – (meets criteria): A score of 2 means that the materials meet the full intention of the criterion in all grades.
· 1 – (partially meets criteria): A score of 1 means that the materials meet the full intention of the criterion for some grades or meets the criterion in many aspects but not the full intent of the criterion.
· 0 – (does not meet criteria): A score of 0 means that the materials do not meet many aspects of the criterion.




	Section II(1). ADDITIONAL ALIGNMENT CRITERIA
	SCORE
	JUSTIFICATION/NOTES

	A. Materials are aligned to relevant national and/or industry standards where appropriate. For example, Mechatronics I materials routinely make reference to and reinforce connections with national industry certification standards from companies like Siemens.
	2           
	Materials meet the state standards for this course and make connections with the industry

	B. Materials are aligned to discipline-specific content or pedagogical frameworks frequently used by professionals in associated industries. For example, Differentiating Instruction materials routinely make reference to and reinforce connections with instructional strategies that meet the educational needs of the student, as specified in the standards.
	2            
	Materials are aligned with standards and provide for several options of instructional materials to help a teacher differentiate instruction

	C. Connections are made to discipline-specific professional societies and organizations, and their value is clearly communicated in the materials. For example, School Counseling materials routinely make reference to and reinforce connections with the American School Counselor Association (ASCA).
	      1      
	At the end of each chapter CTSO connections are made



	Section II(2). SEQUENCE AND PROGRESSION OF STANDARDS
	SCORE
	JUSTIFICATION/NOTES

	A. Connections are made within a course between knowledge and skills, where these connections are appropriate and natural, as set forth by the standards.
	2            
	There are apply your knowledge activities, online activities as well as communication activities. This allows a teacher to evaluate students knowledge of the standard

	B. Materials are vertically coherent with previous courses and these connections are made clear in the materials. The connections are explicit to the other materials in the course.
	2            
	Materials reference previous learning in the chapters where necessary. Information does build on previous throughout the book and resources.

	C. For materials in a series, content progressions reflect the progressions as seen in the standards. These progression connections are clearly indicated in the materials. Any discrepancies in content progressions enhance the required learning in each course and are clearly aimed at helping students meet the standards as written. 
	2           
	Materials build upon previous learning where necessary. The materials enhance student learning and effectively help them achieve the standard.



	Section II(3). TEACHER SUPPORTS
	SCORE
	JUSTIFICATION/NOTES

	A. Materials support teachers in ways such as the following: planning (including ideas for pacing), sample lessons, laboratory applications, projects, vocabulary, and instructional strategies.
	      1      
	Lesson plans are included as well as answer keys to textbook activities and workbook activities.  Vocabulary is referenced throughout as well. Projects are not included in the materials and would strengthen the materials if they were included.
In regards to pacing there is a curriculum sequencing guide that explains how to schedule the chapters but no pacing breakdown

	B. Materials include teacher-directed materials that explain the role of the practice activities in the classroom and in students’ content development. Problems and activities present opportunities for students to make use of and exhibit the skills as they work on mastery of content.
	      1      
	While there are lesson plans included they do not go in to much depth and are somewhat basic. 

	C. Opportunities and resources are provided for teachers to conduct independent study to enhance their own understanding and knowledge of course topics. Materials provide avenues to seek and identify quality professional development in a manner that will support student learning.
	          0
	This is not provided as a resource



	Section II(4). USABILITY
	SCORE
	JUSTIFICATION/NOTES

	A. Materials can be accessed in a variety of formats and media, including but not limited to printed textbooks, digital storage devices, online applications, and cloud-based forums.
	2           
	Materials are offered both in print, digitally and can be printed or completed online.

	B. Materials are clear and easy to read for students, teachers, and parents. The design and graphics do not distract from the course content and are appropriately placed.
	2            
	Materials are clear and easy to read. 

	C. Materials include supports for all learners, e.g., ELs, students who are below grade level, advanced students.
	           0
	Materials are very basic and middle of the line. It would be up to the teacher to add to the material to help make the material challenging or to breakdown the material. There is no support for all learners.

	D. Materials are culturally and politically sensitive to the full range of potential users, and do not advance unwarranted opinions that are not factually based. All materials strive to present content, not beliefs.
	2           
	Material is sensitive to all learners diverse backgrounds.



Please note any concerns with sensitivity below:


	Section II(5). ASSESSMENTS
	SCORE
	JUSTIFICATION/NOTES

	A. Materials include aligned assessments at regular intervals throughout the text(s), or as supplements to the primary instructional materials. Aligned assessments may include end-of-chapter quizzes, unit test modules, and practice exams.
	2           
	There are multiple opportunities for student assessment. There is assessment software, end of chapter activities, workbook activities and unit and chapter quizzes and tests

	B. Materials offer ideas and guidance on measuring student progress throughout the duration of the aligned course(s). Formative, interim, and summative assessment strategies are all presented to inform instructional strategy and improvement.
	      1      
	Workbook and end of chapter activities help monitor student progress prior to the exam but additional ideas and guidance is not offered

	C. Materials include assessment accommodations for diverse learners, including sample items that capture multiple measures of student proficiency.
	           1
	While teachers can build there own online assessment exams there are not additional opportunities



	SECTION III (optional): FOCUS AREA

Use this section to capture qualitative observations on an additional area of focus, if presented in the materials. A sample focus area for the Health Informatics program of study is provided in the following. If applicable, fill in the blank table with observations and notes.


	III. EXAMPLE: FOCUS IN Health Information Systems 
	NOTES

	A. Materials include coverage of major parameters most frequently reported in health databases.
	[Insert reviewer evaluation here.]

	B. Materials draw clear connections between policy and procedures and the legal ramifications of health informatics. 
	[Insert reviewer evaluation here.]


	
III. FOCUS AREA:
	NOTES
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