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Additional Page for Questions 24 to 26 
RE: Brand Families Marketed Prior to February 15, 2007, Substantial Equivalence, or PMTA 

for 
Annual Certification Form for Listing on Tennessee's Directory 

Pursuant to Tenn. Code Ann. §§ 67-4-2601 et seq. 
 
28. For each brand family listed in questions 19 and 20 respond to the following questions: 1 
BRAND FAMILY _______________________________________ (fill in name of brand family) 

a. Was this brand family commercially marketed in the United States as of February 15, 
2007?   
  □ Yes □ No 

If you answered “Yes” to 28(a) then please move on to your next brand family, Question 29. 
If you answered “No” to 28(a) then please respond to 28(b). 

 
b. Was this brand family substantially equivalent to a tobacco product that was 
commercially marketed in the United States as of February 15, 2007? □ Yes □ No 

 

If you answered “Yes” to 28(b) then please move on to Question 28(c). 
If you answered “No” to 28(b) then please respond to 28(d). 

 
c. If you answered “Yes” to question 28(b), please identify the predicate brand family to 
which it is substantially equivalent, its trademark owner, and its fabricator as of February 
15, 2007. 
 
 
 

 
d. Is this brand family listed above in Question 28 undergoing premarket review and/or 
approved as a new tobacco product?   □ Yes □ No 

 
29. For each brand family listed in questions 19 and 20 respond to the following questions:  
BRAND FAMILY _______________________________________ (fill in name of brand family) 

a. Was this brand family commercially marketed in the United States as of February 15, 
2007?   
  □ Yes □ No 

 
1 For Questions 24 through 26 include each brand family listed in questions 19 & 20, this additional page is for 
additional brand families above the three spaces provided in Questions 24-26.  These pages can be printed as many 
times as necessary. Add these as pages to the end of the TPM’s Annual Certification form. 
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If you answered “Yes” to 29(a) then please move on to your next brand family, Question 30. 
If you answered “No” to 29(a) then please respond to 29(b). 

 
b. Was this brand family substantially equivalent to a tobacco product that was 
commercially marketed in the United States as of February 15, 2007? □ Yes □ No 

If you answered “Yes” to 29(b) then please move on to Question 29(c). 
If you answered “No” to 29(b) then please respond to 29(d). 

 
c. If you answered “Yes” to question 29(b), please identify the predicate brand family to 
which it is substantially equivalent, its trademark owner, and its fabricator as of February 
15, 2007. 
 
 
 

 
d. Is this brand family listed above in Question 29 undergoing premarket review and/or 
approved as a new tobacco product?   □ Yes □ No 
 

30. For each brand family listed in questions 19 and 20 respond to the following questions:  
BRAND FAMILY _______________________________________ (fill in name of brand family) 

a. Was this brand family commercially marketed in the United States as of February 15, 
2007?  □ Yes □ No 

If you answered “Yes” to 30(a) then please move on to your next brand family. 
If you answered “No” to 30(a) then please respond to 30(b). 

 
b. Was this brand family substantially equivalent to a tobacco product that was 
commercially marketed in the United States as of February 15, 2007? □ Yes □ No 

If you answered “Yes” to 30(b) then please move on to Question 30(c). 
If you answered “No” to 30(b) then please respond to 30(d). 

 
c. If you answered “Yes” to question 30(b), please identify the predicate brand family to 
which it is substantially equivalent, its trademark owner, and its fabricator as of February 
15, 2007. 
 
 
 

 
d. Is this brand family listed above in Question 24 undergoing premarket review and/or 
approved as a new tobacco product?   □ Yes □ No 
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