Strategic Thinking for Tennessee Agriculture
Potential Areas for Improvement/Expansion

Agritourism: There has been excellent growth in Tennessee’s agritourism industry. Are there any
limitations or gaps that would prevent us from further expanding this sector?

Agritourism visitors spent more than $34M in 2012 (Associated Press)

A new study of the state's agritourism industry estimates that its economic impact
in Tennessee more than doubled between 2006 and 2012. Researchers with the
University of Tennessee Institute of Agriculture estimate visitors to Tennessee
agritourism operations in 2012 spent more than $34.4 million directly and more
than $54.2 million total. Those estimates are based on survey responses from
171 Tennessee agritourism farms. The 110 agritourism operators who reported
visitor numbers on the survey estimated they hosted more than 1.75 million
people on their farms in 2012. The most common types of activities and
attractions were on-farm retail markets, school field trips, event hosting, pick-
your-own product operations, wagon rides and farm tours.

http://www.knoxnews.com/news/2013/jul/19/agritourism-visitors-spent-more-
than-34m-in-2012/

Tomato Production: Tomato production in Tennessee once generated $60 million annually in farm cash
receipts. Certainly NAFTA has had a negative impact on this industry while other commodities made
significant gains. Tennessee tomatoes certainly win the taste test when compared to other states, but
are there opportunities we are not utilizing, identifying and maximizing in Tennessee to help regain
markets and lost production? Can we widen our window of opportunity by utilizing other practices such
as tunnel or other production practices?

Tennessee Tomatoes — Farm Cash Receipts 2003 - 2012

03 $59,570,000 08 $38,080,000
04 $30,600,000 09 $44,880,000
05 $31,824,000 10 $52,762,000
06 $49,980,000 11 $37,620,000
07 $39,406,000 12 $28,900,000

Beef Herd: In recent years, the U.S. beef herd has been in decline due drought, high feed costs and
other factors. However, last year Kentucky’s beef herd expanded by 12 percent while Tennessee’s beef
herd remained flat. Will Tennessee participate in future beef herd expansion at the same rate as other
major beef states, or will we decline in our ranking as a major beef state? How can we incentivize beef
production in Tennessee so that our producers are in the best position to take advantage of expansion
when it regains momentum?



Recent articles on beef herd expansion:

http: / /www.cattlenetwork.com/e-newsletters /drovers-daily / Beef-industry-
about-to-make-a-slow-turn-216474151.html

http://www?2.ca.uky.edu/agcomm/magazine/2001/summer2001/Articles/htmlfiles/The
Sun.htm

http://www.beefissuesquarterly.com/beefherdexpansion.aspx

http://beefmagazine.com/cow-calf/stage-set-herd-expansion

http://beefissuesquarterly.com/Cowherdexpansionneeded.aspx

http://southeastfarmpress.com/livestock/cattlemen-may-pull-trigger-beef-herd-
expansion-fall

Grape Production: Tennessee’s grape production continues to grow, but not as fast as Virginia and
North Carolina. A study commissioned by the Tennessee Farm Wine Association and prepared by the
Stonebridge Research Group says Virginia has 230 wineries and produces 7,728 tons of grapes from
2,774 bearing acres. North Carolina has 110 wineries, with 1,800 bearing acres. Tennessee has 242
wineries with 650 acres. Can we produce more acres of grapes? The report identifies some barriers.
What should Tennessee do to increase its chances of participating in this expansion?

Virginia Wines: In the Old Dominion, a New Terroir (NY Times)

ON a humid afternoon in late May, Luca Paschina, a winemaker born in northern Italy,
made his pitch to the owner of a wine shop on Long Island. Pouring a cabernet franc
reserve and a Bordeaux-style blend, he described how the red wines were aged for
more than a year in French oak. And he recounted the history of Barboursville
Vineyards, the 870-acre property in central Virginia where the wines were made. During
the 30-minute tasting, the owner peppered Mr. Paschina with questions. Why did he
move to Virginia? What grapes does he grow? But Mr. Paschina recognized the signs
around him. The shelves filled with wines from established regions. The focus on brand
names. He wasn’t going to make a sale.

http://www.nytimes.com/2013/07/07/business/virginia-wines-in-the-old-dominion-a-new-
terroir.htmI?hp& r=0




Dairy Industry: The Tennessee dairy industry continues to decline. A TDA Dairy Task Force with the
Tennessee Dairy Producers Association identified several obstacles to growth of the industry including
the Federal Milk Marketing Order, milk quality and herd health issues, high costs of expansion,
environmental challenges and others. Yet, we are in the center of market demand as we only produce
55 percent of the milk we consume in Tennessee. We also have one of the best marketing opportunities
of any state with several processors serving Tennessee dairy producers. How do we turn around the
trend of dairy farm losses in Tennessee?

Other areas: We know there are many other areas of Tennessee agriculture that have potential for
growth. Please help identify those areas that may be missed opportunities. Please share your thoughts
with us as we attempt to finalize our 10-year strategic plan to present to the governor.



