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Recommended Credits: 


1/2–3*

Recommended Grade Levels: 

11th, 12th
*Note 1: 
Standards to be completed for ½ credit are identified with one asterisk (*).  Additional standards to be completed for 1 credit are identified with two asterisks (**).

Note 2:  
The course titled, Technology in Marketing has been changed to Technical Marketing in order to align with the DECA competitive event.

A paid, credit-generating work-based learning component is recommended for advanced students for up to 2 additional credits. This standard is identified by three asterisks (***).



Technical Marketing

*STANDARD 1.0

The student will analyze the impact of technology in marketing.

*STANDARD 2.0

The student will evaluate technological considerations in product planning.

*STANDARD 3.0

The student will examine technology in the distribution of products.

**STANDARD 4.0

The student will examine the role of technology in promoting goods and services.

**STANDARD 5.0

The student will recognize the importance of technology in selling.

**STANDARD 6.0

The student will evaluate technological advances in communication.

*STANDARD 7.0

The student will demonstrate organizational and leadership skills.

*STANDARD 8.0

The student will understand the importance of academic integration in the area of technology.

***STANDARD 9.0

The student will demonstrate Technical Marketing Principles in a work-based learning experience.

Technical Marketing

COURSE DESCRIPTION: This is a specialized marketing course which is designed to allow

students to explore the facets of technology in the field of marketing. The course includes an

overview of the various technological advances and the role of technology within the field of

marketing.

STANDARD 1.0

The student will analyze the impact of technology in marketing.

LEARNING EXPECTATIONS

The student will:

1.1
Recognize the role of technology in economic growth.

1.2
Evaluate emerging trends and technologies in marketing.

1.3
Determine the influence of technology on employment and career opportunities in marketing.

PERFORMANCE INDICATORS: EVIDENCE STANDARD IS MET
The student:

1.1
Explains how technology has affected corporate expenses in organizations.

1.2
Summarizes the role of technology in marketing functions.

1.3
Analyzes technological employment and career paths in marketing (including education).

INTEGRATION/LINKAGES

History, Language Arts, Mathematics, Computer Technology

SAMPLE PERFORMANCE TASKS


Report on technology skills required in a career in sales.


Discuss the office of the 1950’s and 1990’s - focusing on the technological differences.

STANDARD 2.0

The student will evaluate technological considerations in product planning.

LEARNING EXPECTATIONS

The student will:

2.1
Examine the role of technology in marketing research.

2.2
Analyze technology in the branding, packaging and labeling of products.

2.3
Evaluate automation in packaging.

2.4
Analyze technology in the pricing of products.

PERFORMANCE INDICATORS: EVIDENCE STANDARD IS MET

The student:

2.1
Compares technologies used in developing and implementing a research tool (i.e., survey).

2.2
Differentiates between the various forms of “art work” in branding, packaging, labeling,

      
screening, etc.

2.3
Appraises robotics applications in assembling products and packages.

2.4
Measures the impact of technology on pricing.

INTEGRATION/LINKAGES

Language Arts, Mathematics, Art, CAD, Electronics

SAMPLE PERFORMANCE TASKS


Create a label for a product using graphics and design software.


Develop and present a sales report for a company’s product line using technology through a spreadsheet.

STANDARD 3.0

The student will examine technology in the distribution of products.

LEARNING EXPECTATIONS

The student will:

3.1
Appraise inventory systems.

3.2
Describe advantages and disadvantages of various methods of purchasing.

3.3
 Identify technology in direct and indirect distribution channels.

PERFORMANCE INDICATORS: EVIDENCE STANDARD IS MET

The student:

3.1
Evaluates electronic and just-in-time inventory systems.

3.2 
Compares manual and electronic purchasing.

3.3 
Evaluates direct marketing websites.

INTEGRATION/LINKAGES

Mathematics, Language Arts, Computer Technology, History

SAMPLE PERFORMANCE TASKS


Summarize a case study on Universal Product Codes (UPC) and Universal Vendor Marketing (UVM) Codes.


Perform sales transactions using a “manual” cash register and an electronic register (through role-plays).


Visit a website of major computer corporations and compare services offered as they relate to distribution of their products.

STANDARD 4.0
The student will examine the role of technology in promoting goods and services.

LEARNING EXPECTATIONS

The student will:

4.1
Describe technological advances in print, broadcast and specialty media.

4.2
Identify measurement techniques in analyzing product sales.

4.3
Examine technology in sales promotion.

PERFORMANCE INDICATORS: EVIDENCE STANDARD IS MET

The student:

4.1
Compares traditional advertising types with electronic (Internet, including e-mail) advertising, including costs.

4.2
Examines the use of technology to determine the effectiveness of promotional activities.

4.3
Compares past, current, and future forms of sales promotion.

INTEGRATION/LINKAGES

Mathematics, Art, Language Arts, Computer Technology

SAMPLE PERFORMANCE TASKS


Design an advertising layout using desktop publishing.


Collect receipts and coupons from grocery stores and discuss.


Investigate software available for developing promotional activities.

STANDARD 5.0

The student will recognize the importance of technology in selling.

LEARNING EXPECTATIONS

The student will:

5.1
Describe the use of technology to complete the selling process.

5.2
Evaluate the use of interactive technology in selling.

5.3
Analyze virtual reality in selling products.

5.4
Examine the role of technology in sales presentations.

PERFORMANCE INDICATORS: EVIDENCE STANDARD IS MET

The student:

5.1
Examines point-of-sale systems (electronic cash registers).

5.2
Compares the traditional salesperson with the “computerized” salesperson (i.e., bridal

       
registries).

5.3
Evaluates benefits and uses of virtual reality technology in selling products to consumers.

5.4
Determines the advantages and disadvantages of PowerPoint, Modern LCD panels, etc., in selling products.

INTEGRATION/LINKAGES

Mathematics, Language Arts, Computer Technology, Electronics, Anatomy and Physiology

SAMPLE PERFORMANCE TASKS


Discuss the advantages and disadvantages of the computerized salesperson in Kroger.


Discuss the effectiveness of selling golf clubs using virtual golf courses.


Write a summary of on-line “catalog” companies (e.g., L.L. Bean, Lands End).


Prepare a report on debit cards and credit cards.

STANDARD 6.0

The student will evaluate technological advances in communication.

LEARNING EXPECTATIONS

The student will:

6.1
Identify broad categories of communication including means of communication.

6.2
Explain the value of technology in sending messages within and outside of the workplace.

6.3
Identify the forms of communication other than face-to-face contact.

PERFORMANCE INDICATORS: EVIDENCE STANDARD IS MET

The student:

6.1
Distinguishes between traditional and nontraditional forms of communication.

6.2
Compares U.S. postal mail with electronic mail (e-mail).

6.3
Examines videoconferencing as a tool in communicating with others in marketing (employers, employees and clients).

INTEGRATION/LINKAGES

SCANS, National Standards for Marketing Education, Social Studies, Mathematics, Language Arts, Foreign Language, Science

SAMPLE PERFORMANCE TASKS


Send electronic mail to co-op training station managers (students will develop a list of  

   
Industry-specific questions).


Prepare a report on videoconferencing in the modern workplace.


Develop a web page for the DECA chapter.
 STANDARD 7.0

The student will demonstrate organizational and leadership skills.

LEARNING EXPECTATIONS

The student will:

7.1
Demonstrate a knowledge of DECA.

7.2
Utilize critical thinking in decision-making situations.

7.3
Identify and develop personal characteristics needed in leadership situations.

PERFORMANCE INDICATORS: EVIDENCE STANDARD IS MET

The student:

7.1
Relates his/her knowledge of DECA through a written or an oral evaluation.

7.2
Solves problems utilizing role-play, team decision-making and DECA projects.

7.3
Accepts task/project responsibilities in the class or DECA activities.

INTEGRATION/LINKAGES

SCANS, National Marketing Education Standards, Marketing Education Advisory Committee,

Chamber Partnerships, Language Arts, Speech, Mathematics, Business Communications

SAMPLE PERFORMANCE TASKS


Join and participate in DECA.


Make a passing score on an oral or a written evaluation on DECA and leadership.


Compete in regional, state, and national DECA competitive events.


Run for state or national DECA officer.


Participate in group projects.


Organize a DECA project.

STANDARD 8.0

The student will understand the importance of academic integration in the area of technology.

LEARNING EXPECTATIONS

The student will:

Language and Fine Arts

8.1
Use proper grammar and writing skills.

8.2
Use effective communication skills.

8.3
Assess the function of art and design in technology in marketing.

Mathematics

8.4
Demonstrate an understanding of the properties of real numbers.

8.5
Apply algebraic procedures to solve equations and interpret results.

8.6
Interpret real data.

Science

8.7
Examine the application of technology in marketing to anatomy and physiology.

Social Studies

8.8
Assess the impact of economic and historical events.

8.9
Explore psychological and sociological patterns of individuals.

PERFORMANCE INDICATORS: EVIDENCE STANDARD IS MET

The student:

Language and Fine Arts

8.1
Uses proper grammatical skills in generating original ideas based on prior knowledge and

       
research related to technology in marketing.

8.2
Composes and sends e-mail.

8.3
Evaluates a web page.

Mathematics

8.4
Utilizes basic math in spreadsheet layout.

8.5
Utilizes math skills in spreadsheet calculations.

8.6
Utilizes math skills in interpreting spreadsheet calculations.

Science

8.7
Explores the role of virtual reality in selling products.

Social Studies

8.8
Discusses the history of technology in marketing.

8.9
Compares the impact personal versus non- personal selling has on purchasing behavior.

INTEGRATION/LINKAGES
Desktop Publishing

SAMPLE PERFORMANCE TASKS


Create a web page.


Identify/catalogue website utilizing virtual reality.


Develop a sales report for a company's product line through a spreadsheet.


Discuss the office of the 1950's to the 1990's, focusing on the technological differences.

STANDARD 9.0

The student will demonstrate Technical Marketing Principles in a work-based learning experience.

LEARNING EXPECTATIONS
The student will:

9.1
Apply principles of technology in marketing to a work-based situation.

9.2
Integrate time management principles in organizing his/her schedule to include school, work, social, and other activities.

9.3
Evaluate and apply principles of ethics as they relate to the work-based experience.

9.4
Employ the principles of safety to the work-based experience.

PERFORMANCE INDICATORS: EVIDENCE STANDARD IS MET

The student:
9.1
Uses technology efficiently and appropriately in a work-based situation.

9.2
Designs a plan to include his/her schedule of activities.

9.3
Records and assesses workplace events based on the ethical implications.

9.4a
Makes a passing score on a class-based or work-based safety evaluation.

9.4b
Applies safety rules and regulations to the work site.

9.4c
Scores average or above on the employer performance evaluation.

INTEGRATION/LINKAGES

SCANS, National Marketing Education Standards, Community Employers, Language Arts,

Mathematics, Science

SAMPLE PERFORMANCE TASKS


Compose and maintain a journal to include general work site experiences, time management planning, and evaluation of ethical behavior.


Create a training manual for a new employee outlining the safety considerations for the job.


Keep a report of wages and hours on the job.

SUGGESTED RESOURCES

National Retail Merchants Association

Area Chamber Partnerships

Vocational Advisory Committees

Internet

MarkEd Laps

Internet Guide for Business; Southwestern

Marketing Essentials; Glencoe

Marketing Foundations and Functions; Southwestern

Marketing Practices and Principles; Glencoe

Advertising Age

Marketing Education Texts

Marketing Education Workbook and Math Workbook

National DECA

MarkEd – Marketing Education Resource Center

DECA Guide

Psychology

Sociology



Technical Marketing is a specialized course designed to offer students an opportunity to explore the impact of technology, such as the Internet, in the marketing and transfer of goods and services. Students will gain knowledge and develop skills in the application of the best technology process for decision making in marketing. The course includes an overview of the various technological advances and the technology within the field of marketing with a strong emphasis on electronic commerce. Skills in technical writing, communications, mathematics, and application of current software are reinforced.
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